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Website overview

● 14,494 website users in the period

● 23,659 visits (user sessions)

● 41,341 pages viewed 



Website traffic 
PCC survey on Pitz sale

CEC decision to resett 
Brighton Place

CEC final bid 
submissions for Pitz 
site

● Day-to-day usage driven by 
community matters

Action Porty public 
event on Pitz sale



Website Demographics



Website Sources

● Facebook is main channel 
for raising awareness 



Total likes are 2,331, up from 
2,212 last year and compares 
with 481 in May 2014

Facebook



More females than males 
reached via Facebook and 
females more likely to engage 
with posts. 

Facebook



Twitter

1,428 followers, up from 
1,263 in May 2017 and 729 
in 2015

Definitions

Tweets: How many times you’ve 
posted something or passed on  
something someone else has 
posted  

Following: The number of people 
whose tweets you will see  

Followers: The number of people 
who have said they want to see 
your tweets 

1,428 followers, up from 1,263 in 
May 2017 and 729 in 2015



Twitter

Twitter reach and 
engagement more variable 
than other channels. 

Spike of activity around 
Porty Hustings on May 31. 

Twitter reach and engagement 
more variable than other 
channels. 

Spike of activity around 
replacement of Brighton Place 
setts on 21st May 2018


